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DOUBLECLICK

eanHaA cuctema aBTomMaTmsaumm MmeannHom N KOHTEKCTHOM peKiaMbl




O YEM Mbl XOTUM CETr'O4HA NMOoroBOPUTDb

. PbIHOK 1 TexHonormm ceroaHA

. ['lpobriembl 1 TOYKK pocTa

. PeweHne

. [locTpoeHne cuctemsl

. Kencbl NpMeHEHNA CUCTEMDI
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PbIHOK & TEXHOJ1OI' I
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BOJIbLWE MNMPOOAX, MEHBLLUE SATPAT

bonblwe goxopna MeHblle 3aTpaT Ha Nnoaaep XKy AKTUBHbIN POCT

C KJINeHTa KIIMEeHTOB KITMeHTCKOoWn 6a3bl

M S W S v,
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BOJIbLWUE JOXOOA - MEHbLLUE SATPAT

PocT dopmyna

KITMEeHTCKOW cYacTbA
ba3bl nnAa 6unsHeca
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CBOP JAHHbBIX MO BOPOHKE INMPOOAX

[TocT-Nnpoja)a u

KoMMVHUKauuns Toprosas pekJjiama OHNavH-NpoaaXku
y - P P POA ob6cnyXnBaHume

3aTpaTbl HA UMUOXKEBYHO 3aTpaTbl HA TOProByHO y y CSAT - ypoBeHb
[locellaeMoCTb canTa O60pPOT OHMAWH NPoAar
peknamy peknamy YOOBTIETBOPEHHOCTU KJIMEHTAa

CTR - % kKoHBepcum . Map>XHaNbHOCTb NPoAaXx LTV - NOXXn3HEeHHasd
% HOBbIX KITMEHTOB

KOJIMYEeCTBO KOHTAKTOB y
peKNiaMbl B Nepexo Ha canT (I‘Ipﬂl\/laﬂ + 6e+<—|v|ap>+<a) LILEHHOCTb KJIMEeHTa

% NPOOHbIX MOKYMOK A5

CPC - ueHa knka 7% BO3BpaTa K/INEHTOB % Bblkyna pe3epBoOB 7% BO3BpaTa TOBAPOB
HOBbIX KJIMEHTOB

§ % bpaka 1 3aTpaT Ha
CTOMMOCTb KOHTaKTa CPO - cTOMMOCTb NMOKYMKWN | % OTKA30B - BbIXxo4 B 15 cek CpeHnn yek
rapaHTULo
OnepaLlnoHHO-
Konn4yecTBO TOBAPOB B YeKe | NOrUCTUYeckne 3aTpaThl Ha
NPOAAXN

CnoHTaHHasa 1 HaBefdeHHaa | ROA - BosBpaT nHBecTuumn ¢ TCR - KoHBepcusa Tpapuka B
M3BECTHOCTb bpeHaa peknamMbl TpaH3aKLun
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PEKJTAMHbIE TEXHOJ10I'MA MO BOPOHKE MNMPOLOAX

. y [ToBbILLIeHHue
[TpuBrie4YeHne HOBOW ChopMUpOBaAHHbIN BnusaHmne Ha BblI60p 3anyck up-sell n
3OPEKTUBHOCTM

adyanTopumnun CrpocC NOoKynatess BO3BpaT KJINEHTOB
BOPOHKHU MpPOoAaX

BpengoBasd, kateropuiHag, ToBapHas

DeKIaMa Remarketing (anbTepHaTuBbI, up-sell, bpoLueHHble KOp3KHblI, etc)

Context ads
Display Look-a-like, RTB Remarketing (ansTepHaTnBbl, up-sell, 6poLleHHble KOp3KWHbI, ete)

Site CucTemMa nepcoHanmsaunm 1 pekoMeHgaumnin, MHCTPYMEHTbI MOBbILLEHWST KOHBEPCUY

CneuvanbHble NpeasoXKeHns 1 bpoLueHHble Up-sell uenoyka

Emall Welcome nnucbma
NepcoHasibHble peKoMeHaLmnm KOP3WHbI, other MMCEM, PeaKTuBaL S

Video HoBaga ayguTopus Look-a-like Remarketing (ansTepHaTnBbl, up-sell, 6poLleHHble KOp3KWHbI, ete)
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90% KOMMAHWUN HE NCIMONb3YIOT BECb ®YHKLIMOHAN ADWORDS

Adwords

o [loBbILLeHWE
[lpnBneyvyeHne HoBOW - BnnAaHne Ha BbI6OP 3anyck up-sell u Bosspart
CdopmMmMpoBaHHbIN CNPOC 9OPEKTUBHOCTU BOPOHKM

ayonTopum nokynartens KJINEHTOB
npoaax

ToBapHaAa peknama: Google Shopping

KoHTekcTHaA peknama: Google Adwords
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MenwunHaa peknama: Google Display Network

Buoeopeknama: YouTube

AHanuntuka: Google Analytics

ToBapHoe HanonHeHue: Google Marchant Center

Y Y
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NHTerpauna CRM, cnctembl nepcoHannsauuu, opyrmx gaHHbix - Google Big Query

Google Analytics (+Universal, Big Query)
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SAOAYHN & TOYHKN POCTA
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BUOETb BCE MHPOPMALIO KOMMYHNKALIMA C NMOJIbSOBATEJIEM

24 Google Analytics

™ Google Tag Manager

home category | product cart

site
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ABTOMATUSNPOBATbH TEHEPALNIO PEKJTAMDI

~

Context

N\ J

Recommenda Design

2 Tools XML feeds Analytics tions templates
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CHN3NTb SATPATbI HA NMPUBJIEHEHME KOMMYHUNKALIIKO
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[MTEPCOHAJINM3NPOBATD MNPEOJIOXKEHNE

‘ up-sell
T p
w

cross-sell

L%
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NCIMOJIbSOBATb BHELLUHWE OAHHDBIE OJTH KOMMYHUKALM

BHELLUHWNE OaHHbIE

O NOJ1Ib30BaATEJ1AX
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BbIOENTb CBOW BPEHA
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PELLUEHUE
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BEJIOK PELLEHNA

. PaboTa c ayoutopumen

. ABTOMaTM3aLMA peknambl

. CobCcTBEHHbIE KpeaTuBhbl

. CHM>XeHune 3aTpaTt Ha KOMMYHUKaWNLIIO

. YnpasJieHMe no nokynatebCKkon BOPOHKeE

. PekomeHpauuum / TapretnpoBaHHOE NpenoXKeHne
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PABOTA C AYOUTOPUEIN

DoubleClick O
Campaign Manager

od GOO 3] ¢ Analytics

advertisers post-view

- - (Google Tag Manager

campaigns post-click

creatives attribution

category | product

site
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PABOTA C AYOUTOPUEIN

DoubleClick

Campaign Manager

¢ (Google Tag Manager

web ‘ mobile ‘ app ‘ other

client

- ©

ub

>

>

O

eClick

Manager

advertiser 1

advertiser 2

DoubleClick

Searcnh
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PABOTA C AYOUTOPUEIN

o ubleClick
Manager

» advertiser 1

> advertiser 2

BHELWHMEe OaHHble

O MOJ1Ib30BaTeEJ1AX
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CHMWKEHNE SATPAT HA KOMMYHWNKALUIO

O ubleClick
Manager

> advertiser 1
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COBCTBEHHbIE KPEATK/BbDI

reosiokauunf

TUN yCcTpoucTea

DoubleClick
Campaign Manager

A

HTML5 KpeaTuBbl CRM paHHble

OuHammnyeckmne 6aHHepbI OVNHAMUYECKNIA pEMAPKETUHT

\4

YnpaBneHue no ayautopuam

doubleclick
‘ StUAIO by Googt VrpaBneHne Mo KOHTEHTY CTPaHuL
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YINPABJIEHUVE MO BOPOHKE NMPOLAX

[lepBbivt BU3UT / HOBbIM  [1pocmoTp KaTeropum u
NOAb30OBaTEAb MOA€EAEUN, MOUCK

Viewed categories and

Welcome
goods

Services Alternative goods

Special offers Specials offers

Hit products/category

DoubleClick
Campaign Manager

He3aBepLueHHas
MOKYIKa

Abandoned goods

Alternative goods

Specials offers

OdpopMAEHMA MOKYMKa Y CHyBLUIWE KAUEHTDI

Next best offer

New services

Up-sell

Next best offer
Cross-sell

New services

DoubleClick

Bid Manager

Special offers
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PEKOMEHOALUNW / TAPTETUPOBAHHOE MNPEOJTIOXEHUE

‘ up-sell
T p
-

cross-sell

L%

+ 7 OHeW

doubleclick
‘ StUle by Google

recommendation
feed
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[TOCTPOEHUWE CNCTEMDI

o hm



[MTOCTPOEHWE PELLERHNA

- DCM - cbop ayauTtopum

- GMC & CSV - domabl oaHHbIX

+ DS - aBTOMaTM3auma KOHTEKCTHNO pekambl
-+ DC Studio - Custom creatives

- DBM - Bidding / less cost
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DOUBLECLICK CAMPAIGN MANAGER - CBOP OAHHbBIX MO AYOANTOPUIA

DoubleClick

creatives

Campalign Manager T

l » advertiser 1 campaigns

l »  floodlight » audience > up to 20 params
configuration

link to GTM v—— use API A

< (Google Tag Manager

home category | product cart

site
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GOOGLE MERCHANT CENTER & CSV FEEDS - YIPABJIEHVE TOBAPAMU

DoubleClick
Campaign Manager

|

DoubleClick dvertiser - X DoubleClick
Search Bid Manager

N

s’ \_4 doubleclick
Google ™ —— @

Studio by co

|

csv feeds
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DOUBLECLICK SEARCH - ABTOMATU3ALIMA KOHTEKCTHOW PEK/TAMbI

GO« /8[@

Search > bidding aworas
> generation b blﬁg

> models ’
>  category 9

>  brand Bal @ Er_

A

inventory campaigns

Google ™




DOUBLECLICK STUDIO - COSOAHVNE KPEATUBOB

DoubleClick DoubleClick
Campalgn Manager Bid Manager

|

advertiser 1

floodlight
configuration

Google ™ 1=

v 3 csv feeds

doubleclick ' oy
® |

SJ[UdiO N » advertiser 1 » campaign

v
l » dynamic profiles > QjOOé%[C Web Designel

v l

> creatives <

HTML

5|
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DOUBLECLICK BID MANAGER - SAKVYTTKA MEOVA NHBEHTAPH

DoubleClick DoubleClick DoubleClick
Campaign Manager Bid Manager for Publishers

| | |

DoubleClick
advertiser 1 > campaign > advertiser 1 Ad Exchange

l | l :

—> Open auctions

audience creatives > insertion

A order
— Private auctions

v Ine item 1

dOU DIGC”CK ne ttem 2 Private deals
‘ StUAIO by Google ine item 3

— use reports A
Y—— use API A
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PESYJIbTATDI
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DOUBLECLICK SEARCH

+ 30% RO + 20% CR > 15% CTR

aBTOMaTnN3aunA py4HHbIX KamnaHuu POCT KOHBEPCUAUA Ha aBTOMaTU3NPOBaAHHbIX

yepes Doubleclick Search No KaMmnaHMnAMm inventory kamnaHmAax
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DOUBLECLICK SEARCH

300,000 1,700 4 Yyaca

TOBApOB B OOHOM PEerroHe Pa3/INYHbIX KaTeropui Ha o6HOBIEHNE BCEX

KamMnaHnn
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CIACUBO
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